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About Zoro



Who We Are

Zoro’s Approach:

● Endless assortment 
● Consumer-like experience
● Being where customers are searching
● World-class search engine marketing
● Great customer service



The Time Is Now

We just jumped ten years forward in 90 days’ time.

US eCommerce penetration, %
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What are you 
looking to achieve?



Search for DW8424H 

Is it an Open 
Marketplace?
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Is the focus on 
Brands or Private 

Label offerings?
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Search for DW8424H 
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What is the
fee structure
to participate?
● Start-up / Listing Fee

● % of Sale Commission

● Monthly Subscription Fee

● Fulfillment / Storage Fees

● Marketing Programs
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What resources
are needed?



Wrapping It Up 

Ensure your eCommerce partners:

● Support your business goals

■ Collaborative partnership
■ Supplemental channel or customer

● Expand capabilities efficiently

■ Digital capabilities
■ ROI of time and fees
■ Staffing needs



QUESTIONS



Thank You!

Tracy Buelow, Sr. Director of Business Development

p: 224-246-2300 | e: tracy.buelow@zoro.com


